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UNIQUE SPONSORING OPPORTUNITY

"It is, quite frankly, the best collection of case studies and solutions I’'ve run
across and will be an invaluable resource. The reports are solid, practical and
real-world examples of how to do things right. Without question, the
collection represents some of the best independent thinking in the field"
(Hugh McKellar, Editor in Chief KM World Magazine)

In May 2010, the TIMAF ‘Information Management Best Practices — Volume 1’ edition will be published. This new
book introduces information management best practices from a wide variety of disciplines and organisations
including HP, Motorola, Microsoft, Harvard University, University of Washington, Dublin Core, Essex County Council,
Canadian Department of National Defense, Wipro, and many others. As an organisation that is active in the
information management market, you have a unique opportunity to sponsor this initiative and get recognition from
information management practitioners across the globe.

Sponsoring

The TIMAF Association and its publications are a volunteer based initiative. Your financial support is more than
welcome. You name and logo will be published on the TIMAF website www.timaf.org and on the back cover of the
'Information Management Best Practices — Volume 1' book. All sponsors receive a free copy of this edition.

About TIMAF

The field of information management is currently fractured and incoherent. Each sub discipline (enterprise content,
document, asset, records, web content, data management to name just a few) has its own practitioners, applications
and professional communities. We believe that behind the seeming differences between these 'managements' there
is a deeper unity that will eventually define a strong clear foundation for all of them. TIMAF, the Information
Management Foundation, provides this foundation.

About the 'Information Management Best Practices — Volume 1' publication

With ‘Information Management - Best Practices’ we provide a yearly compilation of high quality best practice
guidance, written for and by experts in the information management field around the world. It will help professionals
overcome their information management challenges. It brings complex models down to earth, with practical guidance
on day-to-day problems and issues.

The 'Information Management Best Practices — Volume 1' edition appears in book format (about 370 pages). It
consists of an introduction to information management and about 20 best practices written by experts and
practitioners from various disciplines and organisations.

The 'Information Management Best Practices — Volume 1' edition has an ISBN and will be sold in book stores and at
various web sites, web shops, and events. Several international communities have already shown interest in buying
copies for their members.

Sponsor package

You sponsor: You receive: Interested?

— your name on the back cover —your logo on back cover or on book marker Fill-out the subscription form
— your logo on the back cover —your logo on www.timaf.org at the other side and mail it
— your logo on book marker — a free copy of the BP Volume 1 edition to info@hartmanbooks.nl or

— 20% discount on extra copies fax it to +31 (0)30 877 35 72

TIMAF — the Information Management Foundation
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Sponsor application form TIMAF Best Practices — Volume 1
Name: e Mr./Mrs.
Title:

Organisation: . . . . . e e e e e e

Mail address: . . . .. e e City: . .............
Invoice address: . . . . . Reference: . .. ... ... ..
Phone: Fax:. . .o oo oo
Email: e

Remarks: e

Sponsor on BP Volume 1 edition back cover (full-colour) * make your choice
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TICE

O your name @ USD 1.000,-

O your logo @ USD 2.000,-

O your logo double-size @ USD 3.000,-

O anonymous gift @ USD .............. (fill-out the amount)
O book marker @ USD 4.000,- (maximum 1)
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Payments
After receiving the invoice, please pay within 14 days.

Cancelling

A subscription cannot be cancelled or amended unilaterally by the advertiser without notifying the publisher. A
sponsor can make a request to cancel the subscription, by email, provided that the concerning advertiser pays a
compensatory cancellation fee. This cancellation fee shall amount to at least 20% of the full invoice amount when
cancelled minimally 1 month prior to the production date of the BP edition, and 100% of the full invoice amount if
cancelled less than month before the production date of the BP edition.

Subscription

Hartman Books reserves the right to refuse your subscription. After acceptance you will receive conformation of your
subscription, which makes the subscription final. Please fill-out and sign this form and send it to Hartman Books bv,
Jansdam 2A, 3512 HB Utrecht, the Netherlands or fax it to +31 (0)30 877 35 72.

Signature

Place and date Name and signature

With signing this form, | agree with the general terms and conditions of Hartman Books bv.
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